	All the information on the label must be included in an advert.
	TRUE  /  FALSE

	Information about how healthy a product is is decided by government.
	TRUE  /  FALSE

	You can advertise a snack or fast food as being a good replacement for a meal to adults, but not children.
	TRUE  /  FALSE

	You can use obvious exaggeration in an advert for food.
	TRUE  /  FALSE

	A person in an advert can eat as much of the product as they want.
	TRUE  /  FALSE

	You cannot use celebrities to advertise food aimed at children. 
	TRUE  /  FALSE

	Rules about advertising healthy foods change depending on the target audience.
	TRUE  /  FALSE

	You can promote food high in fat, sugar and salt as long as you don’t suggest it is healthy.
	TRUE  /  FALSE
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ANSWERS

	All the information on the label must be included in an advert.
	False…. It just mustn’t be inconsistent with labelling requirements. 



	Information about how healthy a product is is decided by government.
	True (Food Standards Code)

	You can advertise a snack or fast food as being a good replacement for a meal to adults, but not children.
	False – specifically children but code says social responsibility for all.

	You can use obvious exaggeration in an advert for food.
	True

	A person in an advert can eat as much of the product as they want.
	False – can’t encourage excessive consumption or inappropriately large portions

	You cannot use celebrities to advertise food aimed at children. 
	False – only if it undermines a healthy diet

	Rules about advertising healthy foods change depending on the target audience.
	True - nature of the audience should be taken into account…. Especially when…

	You can promote food high in fat, sugar and salt as long as you don’t suggest it is healthy.
	True-ish – specifically the code looks at kids and the rest is being responsible.


